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Strategies for success

Advanced analytics 
for proactive fraud 

prevention

45% are adopting 

predictive fraud 

analytics and 

advanced analytics 

in the next 12 

months

Advanced 
technologies for 

sophisticated fraud 
detection

40% are investing 

in new technologies 

such as device 

recognition to 

identify customer 

information
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Download the study:

Who we surveyed:

Get your FREE copy of the complete 

Forrester study to understand what it 

takes to win in the customer era.

380 C-level (22%) and functional heads (78%) responsible for digital, risk, 

customer experience, IT, fraud and operations

Region

Europe: 66%
Africa: 17%
Middle East: 17%

Industry

Retail: 27%
Financial Services: 48%
Telco Services: 25%

Revenue

$100-$499m: 46%
$500-$1b: 15%
$1b or more: 43%


